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$6

200
in the next 10 years

per year

Great business, 

Canada Overview

stores

employer and 
partner in Canada
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Convenient
one-stop shopping

•  Toys

•  Electronics

•  Sporting Goods

•  Apparel & 
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Essentials

Furnishings
•  Home

Accessories

•  Food

•  Household



Target is a U.S.-based 
company headquartered
in Minneapolis

team members
355,000
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Our Team

Shared commitment to deliver 

outstanding results

Innovative
Collaborative
Local
The vast majority of our team in
Canada will be staffed with Canadians
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Diverse



Our Guests

Median
age4

$65k
Median annual income

Guests Love Target for its 

Newness, Product Assortment 

Savvy Value-

well-

Value& its

educated

&
conscious

0
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Our Brand
“Expect More. Pay Less.”

Competitive
Value at every transaction

Amazing

at Unthinkable Prices

Prices
Designers
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Our Reputation

5%
More than 430,000 in 2010
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Target donates
of its income
to communities in which we serve

volunteer hours
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·Nearly 70% of Canadians are familiar with the Target brand

·11% have shopped our stores in the last year

·More than 30,000 Canadians are holders of a REDcard
(a Target credit card or debit card).

Canada Opportunity

Target stores at Zellers

Evaluating additional sites

throughout Canada

sites beginning in 2013

11 to
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Supplier Relationships

Vendor partners are an integral part of the 
Target team. Our partnerships are collaborative 
and focused on shared success.

Diverse suppliers drive innovation and are a 
key component of our inclusive corporate 
culture.
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What is a diverse supplier?

A diverse supplier is a US-based company that 
is at least 51% owned, managed and operated 
by someone from one of the following groups:

- African American

- Hispanic American

- Asian American
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Ethnic Minorities

Women

Veterans

LGBT



Certifying Bodies

NMSDC
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National Minority Supplier Development Council

Women’s Business Enterprise National CouncilWBENC

NGLCC National Gay and Lesbian Chamber of Commerce

* Government certifications not recognized 

by Target



Target’s Mission

To connect internal 
sourcing teams with 
qualified diverse-
owned businesses 
that are positioned to 
deliver strategic 
business solutions, 
create competition 
and drive innovation. 
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Our Team
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ISSM*

Strategic 
Sourcing

Contract 
Services

SRM

Supplier 
Diversity

Alice Roberts-
Davis

Trent 
Potter

Kathy 
Mazon

Acooa 
Lee



Key Drivers at Target

Construction

Target Technology 
Services (TTS)

+

Non-Retail Procurement

Merchandising
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Organizations Target Supports

National Minority Supplier Development 
Council  (NMSDC)

Midwest Minority Supplier
Development Council 
(MMSDC)

Women’s Business 
Enterprise National 
Council (WBENC)

Women’s Business 
Development Center 
(WBDC)

United States Hispanic 
Chamber of Commerce (USHCC)

U.S. Pan Asian American Chamber of 
Commerce (USPAAC)

18

National Gay and Lesbian  Chamber of 
Commerce (NGLCC)

Metropolitan Economic 
Development Association 

(MEDA)

National Association of 
Minority Contractors 

(NAMC)

National Association of 
Women in Construction 

(NAWIC)

Food Marketing Institute (FMI)

Efficient Collaborative Retail Marketing 
(ECRM)



What’s Next?
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Building Strong 
Relationships

- Canadian Organizations

- Canadian Vendors

Developing   
Technology

Thinking Globally
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