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Who isTarget?

2nd Largest
Discount

retailer in the United States

: 3 O Million
guests per week

1,799




Canada Overview
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Convenient |
one-stop shopping

 Food

 Household
Essentials

« Home
Furnishings

 Electronics
« Sporting Goods
* Toys

» Apparel &
Accessories




Target Is a U.S.-based
company headquartered | =g
In Minneapolis

355,000

team members




Our Team

Diverse
Innovative
Collaborative
Local

The vast majority of our team in
Canada will be staffed with Canadians

Shared commitment to deliver
outstanding results




Our Guests
Savvy.Value- $65Kusp

conscilous Median annual income

' well-
4 Mgdlan educated

Guests Love Target for its
Newness, Product Assortment & itsva.l U e




Our Brand
"Expect Mor e.

Amazing Competitive Prices
Designers

_ _ Value at every transaction
at Unthinkable Prices

EXPECT MORE. PAY LESS. d O I I I

Five years of design: erf shion that led to 4h obsession.
Together one time, the best dresses retum at prices divi ne
Starting at $24.99. Only at Target—March 13

(o @/ s

get more bang
for your buck



Our Reputation

Target donates

0/~ °fits iIncome
O to communities in which we serve

More than 430,000 volunteer hours in 2010
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Canada Opportunity
125.135

Target stores at zellers
sites beginning in 2013

Evaluating additional sites
throughout canada

- Nearly 70% of Canadians are familiar with the Target brand
- 11% have shopped our stores in the last year

- More than 30,000 Canadians are holders of a REDcard
(a Target credit card or debit card).
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Supplier Relationships

Vendor partners are an integral part of the

Target team. Our partnerships are collaborative
and focused on shared success.

Diverse suppliers drive innovation and are a

key component of our inclusive corporate
culture.
. e




What Is a diverse supplier?

A diverse supplier is a US-based company that
IS at least 51% owned, managed and operated
by someone from one of the following groups:

Ethnic Minorities

- African American
- Hispanic American
- Asian American

Women
Veterans
LGBT

‘Q‘ ‘ .
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Certifying Bodies
N MSDC National Minority Supplier Development Council

WB EN C Women’s Business Enterprise National Council

N G LCC National Gay and Lesbian Chamber of Commerce
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* Government certifications not recognized
by Target
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Tar g étssion

To connect internal
sourcing teams with
gualifled diverse-
owned businesses
that are positioned to |
deliver strategic
business solutions,
create competition
and drive innovation.
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Our Team

ISSM*

Strategic
Sourcing

Contract
Services

Vi

Supplier
Diversity

Alice Roberts-
BEWIS

Trent
Potter




Key Drivers at Target

Construction .

Target Technology &\
Services (TTS) \ >



Organizations Target Supports

National Minority Supplier Development National Gay and Lesbian Chamber of
Council (NMSDC) Commerce (NGLCCQC)

Metropolitan Economic
Development Association
(MEDA)

Midwest Minority Supplier
Development Council
(MMSDC)

National Association of
Minority Contractors
(NAMC)

Women’s Business
Enterprise National
Council (WBENC)

National Association of
Women in Construction
(NAWIC)

Women’s Business
Development Center
(WBDC)

United States Hispanic Food Marketing Institute (FMI)

Chamber of Commerce (USHCC)

®

U.S. Pan Asian American Chamber of Efficient Collaborative Retail Marketing
Commerce (USPAAC) (ECRM)
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Next ?

Building Strong
Relationships

- Canadian Organizations
- Canadian Vendors

. Developing
Technology

Thinking Globally
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